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Academic Appointments

1989-date:  Professor of Marketing, College of Business, University of Cincinnati

1986-89:  C. Knox Massey Professor of Business Administration, University of North Carolina at Chapel Hill (on leave at Florida State University 1988-1989)

1980-86:  Professor of Business Administration, UNC-CH

1970-80:  Lecturer, Assistant Professor, and Associate Professor of Business Administration, UNC-CH

1968-70:  Instructor, Administration and Management Science, Carnegie-Mellon University

Administrative Appointments

2004-07:  Senior Vice Provost, University of Cincinnati

1994-04:  Dean, College of Business, University of Cincinnati (Acting Dean 1994-95)

1989-94:  Marketing Department Head, College of Business, University of Cincinnati

1980-83; 1984-87:  Coordinator, Marketing Area, Graduate School of Business Administration, UNC-CH

1981-85:  Director, Doctoral Program in Business Administration, UNC-CH (Associate Director 1977-79)
Education

PhD (1971): Graduate School of Industrial Administration, Carnegie-Mellon University


Major: organizations and social behavior; minors: economics, quantitative methods

MS (1969):  Graduate School of Industrial Administration, Carnegie-Mellon University


Major: industrial administration

BA (1966) with honors:  Eckerd College


Major: economics; minor: mathematics

Selected Service Activities

University of Cincinnati

Current

NCAA Faculty Athletics Representative


Athletics Advisory Council

Board of Directors, UCATS

Founding Director, The Retailing Center

Previous
USO Centers of Excellence Planning Committee

Collegiate Re-structuring Steering Committee: CAT Subcommittee (Vice-Chair)

Board of Trustees:  Economics Center for Education and Research (formerly Executive Committee)

UC|21 Strategy Planning Council


UC|21 Resource Support Committee (chair)


Strategic Enrollment Management (SEM) Policy Council and SEM Marketing Committee

Chair, various search committees, including Dean, McMicken College of Arts & Sciences; Assistant
VP of Admissions; Director, Global Studies and Affairs


Chair, Council of Deans

Planning Committee: Lindner Honors-PLUS scholarship program

Board of Directors: The Goering Center for Family Business

University of North Carolina


Chancellor’s Faculty Athletic Committee:  1983-88; Chair, Subcommittee on Academic

Programs


University Graduate Fellowship Committee:  1985-88; Chair, Professional Schools I

Subcommittee


Board of Directors, Daily Tar Heel:  1983-85

External


National Advisory Council, Eckerd College: 2008 to date

Chair, President’s Commission on Alumni Relations, Eckerd College:  2006-07
Board of Trustees, Techsolve:  1995-04


Accreditation teams, AACSB:  various dates and universities

Leadership Cincinnati, Class XX


Board of Trustees, Eckerd College: 1978-86


Board of Directors:  Central Carolina Youth Soccer Association:  1983-85

Corporate and Consulting Experience

2003-date:  Board of Directors, Kendle International [KNDL] Nominating and Governance Committee; Compensation Committee
1996-2008:  Board of Directors, Charles & Colvard [CTHR]  Governance Committee, Compensation Committee; Chairman of the Board 2000-01; Lead Director 2005-08; Interim Chair 2008-09. 
1987-92:  Board of Directors, Cree, Inc. [CREE]

Consultant or expert witness for a variety of firms ranging from RJR Nabisco and Goodmark to Procter & Gamble and Standard Register; co-owned a marketing research firm in the late 70s

Selected Publications

Marketing, Little, Brown & Co., 1982 (with C. A. Kirkpatrick) [marketing management textbook]

Effective Selling, South-Western, 1986 (with C. A. Kirkpatrick) + several previous editions [salesmanship textbook]

Business, Science Research Associates, 1978 (with C. A. Kirkpatrick) + previous edition [intro to business textbook]

“From Uncertain Intentions to Distinct Behavior: A Threshold Model of ‘Whether’ and ‘When’ Salespeople Quit,” Journal of Marketing Research, 2000 (with M. Chandrashekaran, K.M. McNeilly and D. Marinova).

“Leadership, Decision Making and Performance of Sales Managers; A Multi-Level Approach,” Journal of Personal Selling & Sales Management, 1996 (with K.M. McNeilly and J. M. Comer).

“Links Among Satisfaction, Commitment and Turnover Intentions: The Moderating Effect of Experience, Gender and Performance,” Journal of Business Research, 1995 (with K. M. McNeilly).

“Coordination in the Marketing Channel,” in G.L. Frazier, Advances in Distribution Channel Research, 1992 (with K. M. McNeilly).

“The Comparative Advertising Challenge,” in P.N. Bloom, Advances in Marketing and Public Policy, JAI Press, 1990.

“A Longitudinal Evaluation of the Listerine Corrective Advertising Campaign,” Journal of Marketing and Public Policy,” 1983 (with G. M. Armstrong and M. N. Gurol).

“The Effects of Corrective Advertising on Company Image,” Journal of Advertising, 1982 (with G. M. Armstrong and G. Franke).

“Defining and Measuring Deception in Advertising: A Review and Evaluation,” in J. H. Leigh and C. R. Martin, Current Issues and Research in Advertising, University of Michigan 1980 (with G. M. Armstrong and M. N. Gurol).

“Detecting and Correcting Deceptive Advertising,” Journal of Consumer Research, 1979 (with G. M. Armstrong and M. N. Gurol).

“Comparing Multiattribute Evaluation Process Models,” Behavioral Science, 1977 (with W. D. Perreault, Jr.)

“Physical Distribution Service in Industrial Purchase Decisions,” Journal of Marketing, 1976 (with W. D. Perreault, Jr.)

“Quantifying Marketing Trade-offs in Physical Distribution Policy Decisions,” Decision Sciences, 1976 (with W. D. Perreault, Jr.)

“Warranty and Complaint Policies: An Opportunity for Marketing Management,” Journal of Marketing, 1975 (with C L Kendall).

“On Econometric Analysis of Consumer Information Processing,” in G. D. Hughes and M. L. Ray, Buyer/Consumer Information Processing, UNC Press, 1974.

“Consumer Evaluation of Alternative Product Models,” in F. C. Allvine, Marketing in Motion/Relevance in Marketing, American Marketing Association, 1971.

Selected Honors and Achievements

Leadership Cincinnati, Class XX

C. Knox Massey Professorship, University of North Carolina
Rendleman Award for Contributions to the Doctoral Program, UNC

McArthur Outstanding Alumnus Award, Eckerd College

First Place, American Marketing Association Doctoral Dissertation Competition

National Merit Scholar

Eagle Scout

